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ŠKODA VisionS: SUV Design Study  

Celebrates Premiere in Geneva 
 

› Outlook: ŠKODA VisionS shows the future of ŠKODA’s SUV portfolio 

› Presence: Modern, powerful, expressive design language 

› Extremely spacious: Now with three rows of seats and a total length of 4.70 m 

 

Mladá Boleslav, 2 February 2016 – ŠKODA communicates their new, modern 

design language in the SUV segment. The brand will be showcasing their new 

show car – the ŠKODA VisionS – at the 2016 Geneva International Motor Show, 

hinting at how ŠKODA’s future SUV could look. The design represents a good 

balance of aesthetics, power and functionality. Over recent years, ŠKODA has 

completely renewed and expanded their model range. The next phase will 

involve broadening the range of models in the SUV segment.  

 

ŠKODA unveiled their new design language in 2014 with the VisionC design study. The 

brand is now transferring this to the SUV segment. The VisionS (‘S’ stands for SUV) 

shows how the brand’s future SUV, which will be larger than the successful ŠKODA Yeti, 

could look: with a length of 4.70 meters and a width of 1.91 meters, the 1.68-meter-high 

show car creates an instant presence on the road. Inside, the brand has recreated their 

classic large interior that has made the brand popular: ŠKODA’s VisionS features three 

rows of seats, offering a generous amount of room for six passengers.   

 

The exterior design of the ŠKODA VisionS reflects the brand’s new emotional appeal: All 

the edges and lines are clear, precise and sharp; crystalline design elements accentuate 

the exterior. The interplay of light and shadow creates powerful effects on the strikingly 

chiselled surfaces.  

 

The bonnet relies on the creative use of plastics, with contours flowing towards the brand 

logo. The wide grille and four tapered, high-set LED headlights characterize the face of 

the show car, emphasizing the vehicle’s SUV character. The logo and the vertical struts in 

the grill are characterized by crystalline elements – ŠKODA’s tribute to the Czech art of 

crystal-glass design.  

 

The side view also illustrates the strong SUV character of ŠKODA’s VisionS. The sharp 

tornado line spans the entire length of the powerful car body. The wheel arches are 

angular, emphasizing the off-road character. The upper-shoulder contour forms a deep 

groove over the sills. The quickly sloping roofline with the long spoiler and drawn-in rear 

visually accelerate the show car even when stationary.  

 

The rear of ŠKODA’s VisionS has been sculpturally designed. A strong diffuser insert 

borders the large exhaust pipes, giving the large SUV a visually powerful stance on the 

road. The ŠKODA logo and shallow rear lights with dynamically cut crystalline housings 
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sit just beneath the low rear window. The C-graphic – characteristic of ŠKODA, beginning 

at the rear lights – runs into the flat reflectors in the bumper. 

 

For more information: 

Ann Harder, Product Communications  

T +420 734 299 102 

ann.harder@skoda-auto.cz  
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ŠKODA VisionS: SUV Design Study  

Celebrates Premiere in Geneva  

The exterior design of the ŠKODA VisionS reflects 

the brand’s new design identity into the SUV 

segment: All the edges and lines are clear, precise 

and sharp  
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The side view also illustrates the strong SUV 

character of ŠKODA’s VisionS. The sharp tornado line 

spans the entire length of the powerful car body. The 

wheel arches are angular, emphasizing the off-road 

character. The upper-shoulder contour forms a deep 

groove over the sills.   
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The rear of ŠKODA’s VisionS has been sculpturally 

designed. A strong diffuser insert borders the large 

exhaust pipes, giving the large SUV a visually 

powerful stance on the road.   
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ŠKODA AUTO 
› is one of the longest-established vehicle production companies in the world. In 1895, the Czech 

headquarters in Mladá Boleslav began producing bicycles, followed by the production of motorbikes and 
cars. 

› currently offers the following models in the range: Citigo, Fabia, Rapid, Octavia, Yeti and Superb. 
› in 2015 delivered more than 1 million vehicles to customers worldwide. 
› has belonged to Volkswagen since 1991. The Volkswagen Group is one of the most successful 

automotive groups in the world. ŠKODA, in association with the Group, independently manufactures and 
develops vehicles, as well as components, engines and gear transmissions.  

› operates at three locations in the Czech Republic, produces in China, Russia, Slovakia and India mainly 
through Group partnerships, as well as in Ukraine and Kazakhstan through local partners. 

› employs over 25,900 people globally and is active in more than 100 markets. 
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