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Prof. Dr. h.c. WINFRIED VAHLAND
CHAIRMAN OF THE BOARD

In 2010 ŠKODA started the biggest model and growth campaign 
in the company‘s history

Renewed model range, extended to 7 model series

Further advanced the brand’s emotional strength with the new ŠKODA design
language

Extended our presence in international markets and gained market share
in all regions

Consistently invested in local and international production sites as well as
in the qualification of our employees
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Key performance indicators for the 2014 financial year

817

522

+56.5%

Act. 2014Act. 2013

Sales revenue 
(in € million)

Operating profit 
(in € million)

+13.9%

Act. 2014

11,758

Act. 2013

10,324

+7.9%

Act. 2014

1.4

Act. 2013

1.3

Deliveries to customers 
(in million units)

Market Share – worldwide
(in %)

+12.7%

Act. 2014

1.04

Act. 2013

0.92

Global markets 2013/2014 – passenger cars by region

11,531

659 592

2,579 2,372

15,903

12,101

752 500

2,321 2,424

17,829

Western Europe Central Europe Eastern Europe
w/o Russia

Russia India China

Act. 2013 Act. 2014

+4.9%

-10.0%

+14.1%

+2.2%

-15.6%

+12.1%

TM - Status  15.1.2015

 73.4 million units in 2014, 
+ 4.5 %

(‘000 units)
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ŠKODA deliveries to customers 2013/2014 – passenger cars by region

369,598

126,481

37,903

87,456

22,563

226,971

413,184

149,874

34,749

84,437

15,538

281,412

Western Europe Central Europe Eastern Europe
w/o Russia

Russia India China

 Act. 2013   Act. 2014

With 1.04 million units sold in 2014,
ŠKODA reached a major milestone

The automotive industry is changing significantly

New technologies have to be developed much more quickly

Customer preferences and their attitudes towards cars are changing

Shift in markets: Asian markets becoming more important

More legislative regulations and political crises

And: competition is becoming increasingly tough
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Great Teamwork 
from

28,000 Skodians
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Thank you.


