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ŠKODA KAMIQ: a first look into the interior
› Brand’s new interior concept continues in the ŠKODA KAMIQ
› Freestanding and clearly visible screen
› Elegant microfiber seat covers and new surfaces with crystalline structure
Mladá Boleslav, 6 February 2019 - Shortly before the world premiere of the new ŠKODA
KAMIQ at the Geneva Motor Show, ŠKODA is showing the interior of the new city SUV for
the first time. The interior of the KAMIQ impressively combines ergonomics and emotion
with ŠKODA’s usual generous amount of space. The KAMIQ is the traditional Czech brand’s
second model to feature the new interior concept.
The interior of the ŠKODA KAMIQ is characterised by the new interior concept presented for the
first time in the VISION RS study. A character line surrounding the freestanding screen, which is
positioned high in the driver’s field of vision, reflects the lines of the bonnet and also provides an
ergonomic shelf for the hand operating the touchscreen. With the optional Virtual Cockpit, featuring
one of the largest displays in the segment at 10.25 inches, ŠKODA offers another digital highlight in
the new KAMIQ. The redesigned instrument panel seamlessly continues the emotional design
language of the exterior. The side air vents extend into the doors, visually enhancing the spacious
feel of the KAMIQ.
New surface grain, warm colours and ambient lighting
The instrument panel with new elaborate ornamentation and the front door panels feature a highquality, soft foam surface with a new, crystalline structure based on a unique grain that will continue
to characterize the ŠKODA brand’s design in the future. The ambient lighting, which is available in
the colours copper, red or white, also adds to the pleasant atmosphere. The colours add a visual
accent to the interior tones and an interesting contrast to the stitching on the seat covers. Suedia, a
fine microfiber material, is available as an upholstery option. For additional comfort, the new
ŠKODA KAMIQ offers optional heating for the windscreen, rear seats and steering wheel.
Plenty of space thanks to a long wheelbase
Built on the modular transverse matrix (MQB), the ŠKODA KAMIQ offers the generous interior
space you would expect from a ŠKODA. With a wheelbase of 2,651 millimetres, the car offers
generous knee clearance of 73 millimeters in the back. The boot volume is 400 litres, increasing to
1,395 litres with the rear seat backrests folded down.
The world premiere of the new ŠKODA KAMIQ takes place at the Geneva Motor Show from
5 to 17 March 2019.
Follow us on https://twitter.com/skodaautonews, for the latest news. All content on
the new ŠKODA KAMIQ can be found with the hashtag #SkodaKamiq.
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ŠKODA AUTO
› was founded during the pioneering days of the automobile in 1895, making it one of the longest-established
automobile companies in the world.
› currently offers its customers nine passenger-car series: the CITIGO, FABIA, RAPID, SCALA, OCTAVIA, KAROQ,
KODIAQ, as well as the KAMIQ and the SUPERB.
› delivered more than 1.25 million vehicles to customers around the world in 2018.
› has belonged to Volkswagen Group since 1991. The Volkswagen Group is one of the most successful vehicle
manufacturers in the world. In association with the Group, ŠKODA AUTO independently develops and manufactures
vehicles, as well as components such as engines and transmissions.
› operates at three locations in the Czech Republic; manufactures in China, Russia, Slovakia, Algeria and India mainly
through Group partnerships, as well as in Ukraine and Kazakhstan with local partners.
› employs over 35,000 people globally and is active in more than 100 markets.
› is pressing ahead with the transformation from a traditional car manufacturer to the ‘Simply Clever company for the
best mobility solutions’ as part of the ŠKODA 2025 Strategy.
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