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ŠKODA Storyboard presents:  
FABIA design over time  
 
› ŠKODA Storyboard presents a series of articles about the history of the ŠKODA FABIA design 
› ŠKODA AUTO designers contribute their recollections of their work on the three generations of this 

successful family vehicle 
› The official launch of the fourth generation of the ŠKODA FABIA is scheduled for tomorrow, 4 May  

 
 
Mladá Boleslav, 3 May 2021 – The new ŠKODA FABIA will have its world premiere tomorrow. Gradually 
revealing new design sketches, ŠKODA Storyboard offers a series of articles reminiscent of the three 
previous generations. Designers shared their memories of creating the look of this popular ŠKODA model and 
showed us a number of unique sketches and photographs from the archives. 
 
Scheduled to be introduced to the public tomorrow, the new ŠKODA FABIA builds on the three previous generations, 
each of which is, in a way, an imprint of its time. Launched in 1999, the very first FABIA was a tabula rasa product. 
"We were given the key dimensions and a list technical requirements arising from the platform then in use, and our 
task was to draw a modern yet relatively conservative small car," says Václav Capouch, Exterior Design Coordinator at 
that time, for ŠKODA Storyboard. Three variants were created in parallel in the end, and the final design of the first 
FABIA came out of an in-house competition. Check out this article to read more about designing the ŠKODA FABIA I. 
 
The successor product was launched in 2007: "I see the second generation of the FABIA as an imaginary bridge in 
terms of the brand´s design language of that time. Compared to today's ŠKODA vehicles, the models preceding this 
generation are much rounder, softer, less crystalline and less sharp-cut. However, the second generation features 
sharper lines while keeping that rounded-surface architecture in place, "comments Jiří Hadaščok, currently Exterior 
Design Coordinator at ŠKODA AUTO. Check out this article to read about the design of the FABIA II. 
 
Featuring clean and clearly defined surfaces combined with cubist shapes, the ŠKODA FABIA III was launched in 
2014. One of the design elements that the FABIA received for its third-generation era is what designers called 
Wing Line, i.e. the sharp-lined side recess below the tornado line characteristic of today´s ŠKODA vehicles. “This 
element helps to visually reduce the height of the car while making an impression that the car is actually wider," says 
Petr Matušinec, Exterior Design Coordinator at ŠKODA AUTO, describing the significance of this detail. Check out this 
article to read more about designing the FABIA III. 
 
Accessible on www.skoda-storyboard.com without registration, the ŠKODA Storyboard platform offers the latest 
information about ŠKODA´s new products, interesting stories about the brand´s history and present, as well as 
unconventional, behind-the-scenes insights into its development and production contexts. Texts, photos and videos 
are free to download for media use. In addition to the above, ŠKODA Storyboard features a specialised section called 
Media Room that offers all of the latest media information from ŠKODA. 
 
 
Further information: 

Vítězslav Kodym 
Head of Communications Management 
P +420 326 811 784 
vitezslav.kodym@skoda-auto.cz 

Martin Dvořák 
Expert Coordinator Newsroom 
P +420 326 811 760 
martin.dvorak8@skoda-auto.cz 
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Media images: 
 

 

ŠKODA FABIA Design over time: the first generation 
First vision of the first generation. An early sketch of ŠKODA 
FABIA by Václav Capouch 
 
 
Download                                Source: ŠKODA AUTO 
 

 
 
 

 

ŠKODA FABIA Design over time: the second generation 
Sketch of the second-generation ŠKODA FABIA COMBI 
 
 
 
 
 
Download                                Source: ŠKODA AUTO 
 
 
ŠKODA FABIA Design over time: the third generation 
Sketch of the third-generation ŠKODA FABIA by Petr 
Matušinec 
 
Download                                Source: ŠKODA AUTO 
  

 
ŠKODA AUTO 
› is focusing on three priorities with its ‘NEXT LEVEL ŠKODA’ program for the future: expanding the model portfolio towards entry-level 

segments, exploring new markets for further growth in the volume segment and making tangible progress in sustainability and diversity. 
› currently offers its customers ten passenger-car series: the CITIGOe iV, FABIA, RAPID, SCALA, OCTAVIA and SUPERB as well as the 

KAMIQ, KAROQ, KODIAQ and ENYAQ iV. 
› delivered over one million vehicles to customers around the world in 2020. 
› has belonged to the Volkswagen Group for 30 years. The Volkswagen Group is one of the most successful vehicle manufacturers in the 

world. In association with the Group, ŠKODA AUTO independently develops and manufactures vehicles, as well as components, engines 
and transmissions. 

› operates at three locations in the Czech Republic; manufactures in China, Russia, Slovakia and India mainly through Group partnerships, 
as well as in Ukraine with a local partner. 

› employs approximately 42,000 people globally and is active in more than 100 markets. 
 


