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ŠKODA AUTO invites employees to take part in 
‘GreenWeek’ 
 

› ŠKODA AUTO’s GreenWeek runs from 13 to 17 September 2021 

› Internal event focuses on sustainability, environmental and climate protection 

› Czech car manufacturer has firmly anchored specific sustainability goals in its 

corporate strategy 

 

Mladá Boleslav, 13 September 2021 – ŠKODA AUTO is inviting its employees to take part in 

online presentations, discussions and talks on the topic of ‘sustainable development’ during 

GreenWeek. Through this internal campaign, the company aims to raise awareness of 

current and future measures for environmental and climate protection. 

 

Michael Oeljeklaus, ŠKODA AUTO Board Member for Production and Logistics, says:  

“At ŠKODA AUTO we have a deep understanding of the EU’s climate targets and we are 

committed to achieving them. As part of GreenWeek, we want to discuss with our employees what 

we have already achieved and what lies ahead of us. Our Green Future strategy focuses on the 

following topics in the areas of Green Factory, Green Product and Green Retail: decarbonisation 

and energy, the materials cycle and waste reduction, as well as the water cycle and biodiversity. 

The clever solutions that characterise our brand are being used by all ŠKODA employees to tackle 

this challenge, making our green logo a symbol of even greater sustainability.” 

 

Over five working days, employees will have the opportunity to discuss current projects and 

potential improvements in the area of environmental and climate protection with experts at the 

company, the ŠKODA AUTO University (ŠAVŠ), ŠKO-ENERGO and other guests. The programme 

includes a diverse range of topics. By organising this campaign, the car manufacturer hopes to 

motivate its employees to participate in activities for lasting, sustainable development, both in their 

private and professional lives. 

 

The ‘Green Future’ strategy forms the framework for all the events on the GreenWeek programme. 

ŠKODA AUTO combines its ambitious sustainability goals under this umbrella and is continuing to 

strengthen them as an integral part of its NEXT LEVEL – ŠKODA STRATEGY 2030. The aim is to 

continue minimising the environmental impact of the company’s activities. ŠKODA AUTO has 

defined the three pillars ‘GreenProduct’, ‘GreenFactory’ and ‘GreenRetail’ as the cornerstones: 

GreenProduct focuses on developing vehicles that are as environmentally friendly as possible – 

both in terms of materials and recycling as well as fuel consumption. GreenFactory combines all the 

activities that contribute to resource-conserving production. Energy and water consumption, the 

amount of waste per vehicle manufactured as well as CO2 emissions and  

Volatile Organic Compounds (VOC) – such as those produced when painting car bodies – are 

continuously measured and reduced. With GreenRetail, the company promotes sustainable 

business practices among dealers and workshops. 

 

With its GreenWeek, ŠKODA AUTO is participating in the Volkswagen Group’s ‘goTOzero weeks’, 

which involve brands, sales regions and departments organising various campaigns and activities 

between July and November 2021 to highlight the issue of sustainability. 

 

https://twitter.com/skodaautonews
https://www.skoda-storyboard.com/en/press-releases/sustainability-report-skoda-auto-sets-more-ambitious-sustainability-goals-and-provides-comprehensive-support-in-the-fight-against-covid-19/
https://www.skoda-storyboard.com/en/press-releases/more-international-electric-and-digital-skoda-auto-presents-its-new-corporate-strategy/
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Further information: 

Tomáš Kotera    Kamila Biddle 

Head of Corporate and Internal  Spokesperson for Production, HR, Environment 

Communications T +420 730 862 599 

T +420 326 811 773   kamila.biddle@skoda-auto.cz 

tomas.kotera@skoda-auto.cz    
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Video: ŠKODA AUTO invites employees to take part 

in ‘GreenWeek’ 

From 13 to 17 September 2021, the company is inviting 

its employees to explore the topic of sustainability 

through online expert presentations, panel discussions, 

interviews and videos.  

 

Download                                Source: ŠKODA AUTO 

 

 

ŠKODA AUTO invites employees to take part in 

‘GreenWeek’ 

The ‘Green Future’ strategy forms the framework for all 

the events on the GreenWeek programme. 

ŠKODA AUTO combines its ambitious sustainability 

goals under this umbrella and is continuing to strengthen 

them as an integral part of its  

NEXT LEVEL – ŠKODA STRATEGY 2030.  

 

Download                                Source: ŠKODA AUTO 

 

 
ŠKODA AUTO 

› is successfully steering through the new decade with the NEXT LEVEL – ŠKODA STRATEGY 2030.  
› aims to be one of the five best-selling brands in Europe by 2030 with an attractive line-up in the entry-level segments 

and additional e-models. 
› is emerging as the leading European brand in India, Russia and North Africa. 
› currently offers its customers ten passenger-car series: the FABIA, RAPID, SCALA, OCTAVIA and SUPERB as well 

as the KAMIQ, KAROQ, KODIAQ, ENYAQ iV and KUSHAQ. 
› delivered over one million vehicles to customers around the world in 2020. 
› has been a member of the Volkswagen Group for 30 years. The Volkswagen Group is one of the most successful 

vehicle manufacturers in the world.  
› independently manufactures and develops not only vehicles but also components such as engines and 

transmissions in association with the Group. 
› operates at three sites in the Czech Republic; manufactures in China, Russia, Slovakia and India primarily through 

Group partnerships, as well as in Ukraine with a local partner. 
› employs more than 43,000 people globally and is active in over 100 markets. 

 

https://twitter.com/skodaautonews
mailto:kamila.biddle@skoda-auto.cz
mailto:tomas.kotera@skoda-auto.cz
https://cdn.skoda-storyboard.com/2021/09/210913-GreenWeek-en.mp4
https://www.skoda-storyboard.com/en/press-releases/more-international-electric-and-digital-skoda-auto-presents-its-new-corporate-strategy/
https://cdn.skoda-storyboard.com/2019/03/190322_Water_day.jpg
https://vimeo.com/603917356
https://cdn.skoda-storyboard.com/2019/03/190322_Water_day.jpg

