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History: glitz, glamour and victorious rallies 
 

› Special-edition model of the POPULAR in 1936 was the first ŠKODA to bear the 

MONTE CARLO name 

› ŠKODA celebrated major victories at the ‘Monte’ with the 130 RS and the FABIA 

› Since 2011, ŠKODA’s MONTE CARLO models have embodied a sporty lifestyle 

 

Mladá Boleslav, 15 February 2022 – The name Monte Carlo does not just refer to the famous 

rally, but also to sporty ŠKODA models. Since 2011, the MONTE CARLO variants have been 

a reminder of the Czech brand’s great sporting successes at the ‘Monte’. In 1936, the 

ŠKODA POPULAR took second place here and was subsequently the first model to be given 

the evocative MONTE CARLO name. This was followed by the legendary ŠKODA 130 RS’s  

1-2 class finish in 1977, which the ŠKODA FABIA Rally2 repeated 40 years later.  

 

2021 saw ŠKODA celebrate 120 years of motorsport involvement. A motorcycle developed by the 

company’s founders Václav Laurin and Václav Klement represented the first significant milestone 

when it competed in the Paris–Berlin long-distance race in 1901. Having made its inaugural 

appearance at the second-ever Monte Carlo Rally in 1912, the brand went on to record its first 

major success at the legendary event in 1936 when the ŠKODA POPULAR finished second in the 

category of cars with a capacity of up to 1,500 cc. In light of this success, ŠKODA then launched 

a special edition and produced 70 POPULAR MONTE CARLOs. 

 

The ŠKODA FABIA’s unique rally success story 

Following the first class victories of the original OCTAVIA in the 1960s, the legendary 

ŠKODA 130 RS gave the Czech car manufacturer its first ‘Monte’ double victory in the category of 

cars with a capacity up to 1,300 cc in 1977. This success was repeated in the 1990s by the 

FAVORIT and the FELICIA, before the great rally career of the ŠKODA FABIA began. In 2003, the 

FABIA WRC replaced the OCTAVIA WRC, with which ŠKODA first entered the top category of the 

1999 World Rally Championship. The ŠKODA FABIA SUPER 2000 followed in 2009 and won more 

than 50 national and international titles. Based on the third-generation FABIA, the Rally2 became 

the most successful rally car in the world, notching up over 1,250 victories and numerous titles 

around the globe. In 2022, the further developed FABIA Rally2 evo celebrated its fourth ŠKODA 

triumph within just six years in the WRC2 category and the brand’s 15th class win overall. Now, the 

rally car based on the current, fourth-generation FABIA is getting ready to line up. 

 

The return of the MONTE CARLO models 

In 2011 – exactly 75 years after the special-edition ŠKODA POPULAR was launched – the 

MONTE CARLO models celebrated their comeback. The second-generation FABIA was the 

brand’s first production car to be given the famous name that has since come to characterise the 

dynamic variants in ŠKODA’s line-up of compact cars. In 2015, the MONTE CARLO edition of the 

third-generation FABIA followed, and ŠKODA also added this trim level to other model ranges: the 

ŠKODA CITIGO MONTE CARLO (available until 2019), the ŠKODA YETI MONTE CARLO 

(until 2017) and two ŠKODA RAPID MONTE CARLOs (until 2018). They were succeeded by the 

ŠKODA SCALA MONTE CARLO and the ŠKODA KAMIQ MONTE CARLO at the end of 2019.  

 

Monte-Carlo is a registered trademark by Monaco Brands. 
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Further information: 

Christian Heubner   Martin Preusker 

Head of Product Communications   Spokesperson – Product Communications 

T +420 730 862 420   T +420 604 292 190 

christian.heubner@skoda-auto.cz  martin.preusker2@skoda-auto.cz 

 

 

ŠKODA Media Room 

 

skoda-storyboard.com  

 

 

Download  

the ŠKODA Media Room app 

 

 

 

 

 

 

 

 

 

Follow us at https://twitter.com/skodaautonews for the latest updates. Discover all 

about the latest-generation model with #SkodaFabia. 

 
 

ŠKODA AUTO  
› is successfully steering through the new decade with the NEXT LEVEL – ŠKODA STRATEGY 2030. 
› aims to be one of the five bestselling brands in Europe by 2030 with an attractive line-up in the entry-level segments 

and additional e-models. 
› is emerging as the leading European brand in India, Russia and North Africa. 
› currently offers its customers ten passenger-car series: the FABIA, RAPID, SCALA, OCTAVIA and SUPERB as well 

as the KAMIQ, KAROQ, KODIAQ, ENYAQ iV and KUSHAQ. 
› delivered over 870,000 vehicles to customers around the world in 2021.  
› has been a member of the Volkswagen Group for 30 years. The Volkswagen Group is one of the most successful 

vehicle manufacturers in the world.  
› independently manufactures and develops not only vehicles but also components such as engines and 

transmissions in association with the Group. 
› operates at three sites in the Czech Republic; manufactures in China, Russia, Slovakia and India primarily through 

Group partnerships, as well as in Ukraine with a local partner.  
› employs around 43,000 people globally and is active in more than 100 markets. 
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