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All-new Škoda compact SUV for the Indian market 

announced 
 

› New car underlines Škoda Auto’s commitment to India and further accelerates its 

internationalisation strategy 

› MQB-A0-IN platform based compact SUV will hit roads in India in H1 2025 

› Pricing of sub 4 metre SUV will use excise benefits and pass them on to customers 

› Škoda’s annual brand sales target of 100,000 cars in India by 2026 to be supported by 

the new compact SUV 

› Naming contest for the new car directly involves customers and fans in the market 

 

Mladá Boleslav, 27 February, 2024 – Škoda Auto India has announced an all-new compact 

SUV as the next step of its product offensive in the country after Kushaq and Slavia. The 

strategically important new car in the popular compact segment – developed and built in 

India – will strengthen Škoda Auto’s position in the market and further accelerate the 

company’s internationalisation strategy. The sub 4 metre SUV will debut in India in the 

first half of 2025.  

 

Klaus Zellmer, CEO Škoda Auto, says: “India is crucial to the global growth of Škoda Auto, 

both because of its own market strength and as a development and manufacturing base for 

our expansion in new markets including ASEAN and the Middle East. We have more than 

doubled sales in India since 2021 and we are now taking the next step by further expanding 

the range of models designed for customers in India and internationally. The all-new compact 

SUV due in 2025 will add an important segment for customers. I’m confident the expanding 

Škoda portfolio will contribute to our India growth target of achieving a market share for the 

Volkswagen family of brands of around 5 percent by 2030.” 

 

Martin Jahn, Škoda Auto Board Member for Sales and Marketing, says: “The Škoda brand 

has taken big strides globally. In 2023, we have grown by 18.5% compared to 2022. India is a 

key market for our growth and we have just crossed the 100,000 sales mark over the last 

two years – thanks to the locally developed and produced Kushaq and Slavia models. With 

the all-new compact SUV, we are underlining our commitment to India and its importance to 

our internationalisation plans. Together with the Kushaq and the Kodiaq, we will have an even 

better SUV portfolio for India, which is a key segment that contributes over 50% to all vehicle 

sales in the market.” 

 

Piyush Arora, Managing Director and CEO, Škoda Auto Volkswagen India, says: “After the 

success of the Kushaq and Slavia, we are expanding our reach with the upcoming launch of 

an all-new compact SUV, targeting the largest segment in India. Our R&D expertise in India 
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has already enabled us to incorporate highly localised parts and components for our entire 

range. With the new compact SUV, we are furthering this strategy by systematically 

developing our local supplier base to provide parts and components of global standards and 

quality at competitive prices. We aim to actively participate in the evolving landscape of 

mobility in India. We remain focused on our expansions and further enhancement of the 

Group’s wide portfolio of cars in India.” 

 

A compact SUV to attract new customer groups 

The new model will be the brand’s entry level product in India and intends on winning new 

customer groups in the strategically important compact segment. As a sub 4 metre SUV, the 

car uses the excise benefits for under 4-metre cars available in India and the car 

manufacturer will pass on these benefits to customers when it comes to pricing.  

 

To directly involve customers and fans in the market even before the car hits the road in the 

first half of 2025, Škoda Auto India announced the #NameYourSkoda campaign. The car 

maker shared seven registered names with the public but also encourages customers to 

suggest their naming ideas for the new compact SUV. The final name after this participative 

approach will be officially announced later this year. 

 

Extending the locally developed and built product portfolio on the MQB-A0-IN platform 

The new compact SUV will be the third Škoda product on the MQB-A0-IN platform and will 

forward the same Škoda DNA of superior driving dynamics and safety as the other two 

locally developed and produced models Kushaq and Slavia. The platform was developed 

jointly by teams in India and the Czech Republic with a focus on high localisation, low cost of 

ownership, and quick turnaround times. It is the first platform developed by the company 

outside of Europe and tailormade for the Indian market. The platform enables the use of 

efficient engines and advanced safety systems, specifically for the Indian market and to meet 

the country’s new, stricter safety and emission requirements. 

 

The MQB-A0-IN platform has already proven its mettle in India and the world with the 

Kushaq and Slavia earning a full 5-stars for adult and child occupants in Global NCAP crash 

tests in October 2022 and April 2023 respectively. They were the first cars in India to be 

tested under the then newer and stricter test protocols of Global NCAP and the first to earn 

5 stars for both adults and children. 

 

India as an integral part of Škoda Auto's internationalisation strategy 

Activities in the Indian market are part of Škoda Auto's Next Level Strategy. Škoda aims to 

sell 100,000 Škoda vehicles annually in India by 2026, become the best-selling European 

brand by 2030 and achieve a five percent market share for all Volkswagen Group brands as 

part of its responsibility for the region. Škoda Auto is rapidly expanding its 

internationalisation strategy and leverages synergies in the export of vehicles produced in 

India to the ASEAN and Middle East regions.  
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Contact 

 

Tomáš Kotera 

Head of Corporate and Internal Communications 

+420 326 811 773 

tomas.kotera@skoda-auto.cz 

Vítězslav Kodym 

Head of Product Communications 

+420 326 811 784 

vitezslav.kodym@skoda-auto.cz 
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Škoda Auto reveals exterior sketches of the 

all-new compact SUV for India 

The MQB-A0-IN platform based compact SUV 

will hit roads in India in the first half of 2025.  

 

 

Source: Škoda Auto 
 

 
Škoda Auto 

› is successfully steering through the new decade with the Next Level – Škoda Strategy 2030.  
› aims to be one of the five best-selling brands in Europe by 2030 with an attractive line-up in the entry-level segments and additional 

e-models. 
› effectively leverages existing potential in important growth markets such as India, North Africa, Vietnam and the ASEAN region. 
› currently offers its customers eleven passenger-car series: the Fabia, Scala, Octavia and Superb as well as the Kamiq, Karoq, Kodiaq, 

Enyaq, Enyaq Coupé, Slavia and Kushaq. 
› delivered over 866,000 vehicles to customers around the world in 2023. 
› has been a member of the Volkswagen Group for 30 years. The Volkswagen Group is one of the most successful vehicle 

manufacturers in the world.  
› independently manufactures and develops components such as MEB battery systems, engines and transmissions as part of the 

Volkswagen Group; these components are also used in vehicles of other Group brands. 
› operates at three sites in the Czech Republic; has additional production capacity in China, Slovakia and India primarily through Group 

partnerships, as well as in Ukraine with a local partner. 
› employs over 40,000 people globally and is active in around 100 markets. 
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