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Octavia 4x4: a great companion for any road

> Octavia 4x4: Available as a hatchback and estate, both with a 2.0 TSI engine
(150 kW/204 hp) and seven-speed DSG

> The brand’s bestseller combines practicality, performance and comfort for everyday
driving and trips off the beaten track

> Impressive performance, with the hatchback accelerating from 0 to 100 km/h in just
6.6 seconds (estate 6.7 seconds)

Milada Boleslav, 23 June 2025 - The Octavia 4x4 is available as both a hatchback and
estate, pairing a powerful 2.0 TSI engine (150 kW/204 hp) with a seven-speed DSG
transmission.

Practical, powerful, and ready for more

Built for everyday life and weekend getaways, the Octavia 4x4 blends everyday usability

with dynamic performance and year-round confidence. Whether cruising along the motorway,
navigating urban roads, climbing mountain passes, or tackling rougher terrain, it provides
surefooted control and a high level of comfort.

Despite its strong performance — with a top speed of 228 km/h and sprinting from

0 to 100 km/h in 6.6 seconds (estate 6.7 seconds) - the Octavia 4x4 remains very
efficient, with features that reduce fuel consumption even in more demanding conditions.
The combined fuel consumption is 6.7-7.2 1/100 km (WLTP) for the hatchback

and 6.8-7.3 1/100 km (WLTP) for the estate.

Confident handling, wherever you go

The Octavia 4x4’s intelligent all-wheel drive system continually monitors road conditions
to deliver optimal grip and stability. With a maximum torque of 320 Nm, it automatically
distributes power where it is needed most - whether that is across both axles or to a single
wheel. Towing capacity with a braked trailer is up to 1,900 kg. A multi-link rear axle adds
precision and comfort on any road.

Adaptable suspension for added comfort

The optional DCC adaptive chassis adjusts suspension responses based on the road surface or
driver preference. Using Driving Mode Select, drivers can choose from Eco, Comfort, Normal,
Sport, or Individual mode - the latter offering up to 15 levels of chassis adjustment. An additional
Off-Road Mode is also available, enhancing ride comfort and control on unpaved terrain.
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From details to story: skoda-storyboard.com

For the latest news, follow us on our WhatsApp channel, ‘What’s up, Skoda?’


https://www.skoda-storyboard.com/en/media-room/
https://www.whatsapp.com/channel/0029VaAMd3MGJP8Mukgh8d2P
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Explore the new ‘What’s up, Skoda?’ channel: go.skoda.eu/whatsapp

130 130 years of automotive heritage! Explore all the content related to
ve4es  our anniversary: go.skoda.eu/storyboard-130-years

Skoda Auto

has been successfully following the "Next Level - Skoda Strategy 2030" strategy in the new decade;

aims to become one of the top three best-selling brands in Europe by the end of the decade with attractive offers in entry-
level segments and additional electric models;

effectively exploits the potential in important growth markets such as India, North Africa, Vietnam and the ASEAN region;
It currently offers customers 12 passenger car model ranges: Fabia, Scala, Octavia, Superb, Kamiq, Karoq, Kodiaq, Elroq,
Enyaq, Slavia, Kylaq and Kushag;

in 2024, it delivered more than 926,000 vehicles to customers worldwide;

has been part of the Volkswagen Group, one of the world's most successful car manufacturers, for more than 30 years;

is part of Brand Group CORE, an organisational merger of the Volkswagen Group's volume brands, with the aim of achieving
joint growth and significantly increasing the overall efficiency of all five volume brands;

As a Volkswagen Group brand, it independently develops and produces components such as MEB battery systems, engines
and transmissions for other Group brands;

operates three production plants in the Czech Republic; has production capacities in China, Slovakia and India, mostly
through group partnerships, as well as in Vietnam and Ukraine in cooperation with a local partner;

It employs around 40,000 people worldwide and is active in almost 100 markets.
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