Press Release SKODA | 120

Skoda Auto celebrates 130 years of heritage during
its 22" time as the main partner of the Tour de
France

» Skoda Auto celebrates its 130-year anniversary at this year's staging of the
international cycling event, marking its beginnings in 1895 as a bicycle manufacturer

> The Czech carmaker will provide a completely electrified fleet of up to 225 support
vehicles for the Tour de France, consisting of all-electric and plug-in hybrid models

> The new Skoda Enyaq will alternate with the Skoda Superb iV as the Tour director’s
‘Red Car’

> For the 15t time, Skoda Design creates the crystal trophies for the overall winner,
points and mountain classification leaders, and the best young rider

Mlada Boleslav, 4 July 2025 - The 112 Tour de France, the world’s most famous

stage race, gets underway tomorrow, and Skoda Auto is once again joining as the main
partner - its 22" year in this role. The carmaker is providing up to 225 support vehicles
for the organisers, all of which are either fully electric or plug-in hybrid models. Among
them will be two ‘Red Cars’ - the new Skoda Enyaq and Superb iV - for Race Director
Christian Prudhomme. Skoda is also the longstanding sponsor of the green jersey for the
leader of the points classification and supplies the trophies for the overall winner,

points leader, mountain classification leader, and best young rider. This year’s race will
see a peloton of 184 cyclists in 23 teams compete over 21 stages, covering a total of
3,339 km, with the finish on Paris’s Champs-EIysées.

Martin Jahn, Skoda Auto Board Member for Sales and Marketing, said: “Skoda Auto is
proud to mark 22 years as the main partner of the Tour de France. As we celebrate our
130th anniversary of Skoda Auto, our commitment to cycling is stronger than ever. We are
looking forward to being part of one of the most watched sporting events on the planet,
providing a modern fleet of electric and plug-in hybrid vehicles to support this exciting race.
Skoda is joining millions of fans along the route and an incredible three billion TV viewers to
witness the riders’ outstanding performances. And we are excited to connect with these fans
through our WelLoveCycling platform and share the thrill of the race together.”

Tour de France returns to the Champs-Elysées

The 112 Tour de France will take place from 5 to 27 July. The Grand Départ sets off from
Lille in the north and will culminate with the traditional finish on the Champs-Elysées in Paris.
A total of 184 riders in 23 teams will tackle 21 stages and 3,339 km with a total elevation
gain of 52,500 metres, crossing France’'s Massif Central, Pyrenees, the Alps including the
legendary Mont Ventoux climb, and Jura Mountains. The highest point on the route will be
the Col de la Loze (2,304 m above sea level).

From details to story: skoda-storyboard.com

For the latest news, follow us on our WhatsApp channel, 'What's up, Skoda?'
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Skoda Auto provides up to 225 support vehicles to the organisers and Race Director

As the official main partner of the event, Skoda Auto is supplying the organisers with up to
225 fully electric and plug-in hybrid support vehicles. The fleet will include the new
all-electric Enyaq, as well as the plug-in hybrid version of the Superb. In addition to the
official vehicles, Skoda will be bringing two show cars to this year’s Tour de France: the

Elroq Respectline joins the caravan for every stage of this year’s race, highlighting the brand’s
values of respect, diversity, and inclusion. Fans can also look forward to the tenth

Skoda Student Car, the L&K 130, designed and built by students at the Skoda Auto
Secondary Vocational School of Engineering.

Race Director Christian Prudhomme will have two Red Cars at his disposal, which will once
again lead the peloton - the Skoda Enyaq and Superb iV. These mobile command centres,
covered in distinctive liveries, are equipped with sophisticated communication technology to
continuously monitor events on the track and exchange information with other race
organisers.

Skoda Design creates crystal trophies featuring the 130 anniversary logo

Skoda is the sponsor of the green jersey for the points leader and supplies the trophies for
the overall winner, as well as the points and mountain classification leaders and best young
rider. This year’s trophies will feature a special Skoda logo to mark the carmaker’s 130t
anniversary.

Skoda launches fan activities and a competition for a place on the Champs-Elysées
Throughout the Tour, Skoda will provide race updates and behind-the-scenes stories on
WeloveCycling.com and run competitions with exclusive prizes. The main prizes are places in
Skoda cars on the final stage in Paris for seven winners and their companions, including the
chance to ride alongside former pros on a 60 km circuit around the Champs-Elysées. Other
prizes include professional bikes and official Skoda green jerseys. Members of the

Skoda cycling community could also sign up for a ride with 2010 Tour de France winner and
Skoda WelLoveCycling ambassador Andy Schleck. During the event, spectators can visit the
Skoda Coffee Car, while a Skoda promotional caravan will tour the route with gifts and
souvenirs. The car manufacturer also sponsors the official Tour de France app.

Skoda’s commitment to cycling rooted in the company’s history

The Czech automaker’s history is closely linked to bicycles. In 1895, Vaclav Laurin and Vaclav
Klement - Skoda Auto’s founders - started with a bicycle factory in Mlada Boleslav. The
Czech carmaker supports many other major cycling events for both professionals and
amateurs, including the Tour de France Femmes avec Zwift, the Vuelta, and L'Etape. In May
this year, Skoda announced it will be the official partner of two more flagship Union Cycliste
Internationale (UCI) events for the next two seasons: the UCI Mountain Bike World
Championships and the UCI Gravel World Championships.

From details to story: skoda-storyboard.com

For the latest news, follow us on our WhatsApp channel, 'What's up, Skoda?'
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Skoda Auto celebrates 130 years of
heritage during its 22nd time as the main
partner of the Tour de France

The Czech carmaker will provide an
electrified fleet of up to 225 support
vehicles for the Tour de France, including
fully electric and plug-in hybrid models.
Among them, two ‘Red Cars' - the

Skoda Enyaq and Superb iV - will serve the
Race Director.

Source: Skoda Auto

Skoda Auto celebrates 130 years of
heritage during its 22nd time as the main
partner of the Tour de France

Skoda is the traditional sponsor of the
green jersey for the points leader and
supplies the trophies for the overall winner,
points and mountain classification leaders,
and the best young rider.

Source: Skoda Auto
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Skoda Auto

o is successfully pursuing its Next Level - Skoda Strategy 2030

e aims to be among the three best-selling brands in Europe by 2030, with attractive offers in entry-level segments and additional
electric vehicles

e is unlocking growth potential in key markets such as India, North Africa, Vietnam and the wider ASEAN region

o currently offers 12 passenger-car series: Fabia, Scala, Octavia, Superb, Kamiq, Karoq, Kodiaq, Elroq, Enyaq, Slavia, Kylag and Kushaq

o delivered more than 926,000 vehicles to customers worldwide in 2024

¢ has been part of the Volkswagen Group - one of the world’s most successful car manufacturers - for over 30 years

¢ belongs to the Brand Group CORE, the Volkswagen Group's alliance of volume brands established to drive joint growth and boost
overall efficiency

¢ independently develops and produces components such as MEB battery systems, engines and transmissions, including for other
Group brands

e operates three production plants in the Czech Republic and, largely through Group partnerships, has manufacturing capacities in
China, Slovakia and India, as well as in Vietnam and Ukraine with local partners

e employs around 40,000 people worldwide and operates in almost 100 markets

From details to story: skoda-storyboard.com
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