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First Edition: launch version with exclusive design 

details 
 

› Limited First Edition available shortly after market launch 

› The Epiq First Edition is always paired with the most powerful drivetrain variant and 

stands out with unique interior and exterior features 

› Instantly recognisable through exclusive Navajo Orange design elements 

 

Mladá Boleslav, 19 May 2026 – Shortly after the market launch of the all-new Epiq, 

a limited First Edition will be introduced. Based on the Selection trim, it is enhanced by 

a range of exclusive interior and exterior features. From a technical perspective, the Epiq 

First Edition corresponds to the Epiq 55 variant, delivering 155 kW and a range of around 

440 kilometres. Several exterior details finished in Navajo Orange give the vehicle 

a distinctive, playful character. 

 

Playful exterior 

The Epiq First Edition features a number of exterior details not available on other Epiq 

variants. These include accents in Navajo Orange on the wing-mirror caps, the trim above the 

side windows, a stripe on the wheel covers, and the surrounds of the vertical openings in 

both the front and rear bumpers. The two-tone paint finish with black roof and further 

differentiates the First Edition. Additional identifying features include a First Edition badge 

on the tailgate, black roof rails, and 20" alloy wheels that are exclusive to this version. The 

Epiq First Edition will be available in five exterior colours. 

 

Distinctive interior 

Inside, the Epiq First Edition is defined by matching design details that underline its 

distinctive character. Orange stitching is used on the seats and the dashboard while orange 

seat belts provide a particularly striking visual accent. Further features include a three-spoke 

sports steering wheel with orange stitching and a First Edition badge, a black headlining, 

sports pedal covers, and decorative door sills that enhance the interior’s sporty feel. 

 

Technology and equipment 

The First Edition combines its exclusive design accents with the technical specification of the 

Epiq 55. The electric motor delivers 155 kW and torque of 290 Nm, and is paired with 

a 55 kWh traction battery, enabling a range of around 440 kilometres. The battery charges 

from 10% to 80% in 24 minutes. 

As standard, the Epiq First Edition includes the Convenience and Tech Packages. Optional 

equipment includes the Travel Package and the Light & View Package. 
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Contact 

Vítězslav Kodym 

Head of Product Communications 

+420 604 292 131 

vitezslav.kodym@skoda-auto.cz 

 

Jan Hrbek 

Spokesperson Product Communications 

+420 730 867 534 

jan.hrbek@skoda-auto.cz 
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Explore the new ’What’s up, Škoda?’ channel: go.skoda.eu/whatsapp   

 

 

Škoda Auto 

 is successfully steering through the new decade with the Next Level Škoda Strategy; 
 aims to become one of the top three best-selling brands in Europe by the end of the decade by offering its customers the best of 

both worlds through a range of attractive BEV, hybrid & ICE products;  
 effectively exploits the potential in important growth markets such as India, Vietnam and the ASEAN region; 
 currently offers customers 12 passenger car model ranges: Fabia, Scala, Octavia, Superb, Kamiq, Karoq, Kodiaq, Elroq, Enyaq, 

Slavia, Kylaq and Kushaq; 
 delivered more than 1,040,000 vehicles to customers worldwide in 2025; 
 has been part of the Volkswagen Group, one of the world's most successful car manufacturers, for more than 30 years;  
 is part of Brand Group CORE, an organisational merger of the Volkswagen Group's volume brands, with the aim of achieving joint 

growth and significantly increasing the overall efficiency of all five volume brands; 
 independently develops and produces components such as MEB battery systems, engines and transmissions for other Volkswagen 

Group brands; 
 operates three production plants in the Czech Republic; has production capacities in Slovakia, Kazakhstan and India, mostly 

through group partnerships, as well as in Vietnam and Ukraine in cooperation with a local partner; 
 employs around 40,000 people worldwide and is active in almost 100 markets. 
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