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1955: Skoda 440 on the international stage

In the mid-1950s, the political conditions in Czechoslovakia were not particularly
favourable to international motor racing.

Even so, Skoda from Mlada Boleslav took part in events abroad and, thanks to the new Skoda
440 (4 cylinders and 40 hp), also made its presence felt. The Spartak, as the car was
popularly known, made its debut in mid-June 1955 at the Alpine Rally, where Véaclav Bobek
took silver and Miroslav Fousek bronze in the class up to 1,300 cm3. This was a much more
successful appearance than a year earlier, when the crews had struggled there with the
Skoda 1200 and had to reverse up the steep climb to the Turracher Hohe.

In 1955, Skoda also competed in the Liege-Rome-Liege Rally, where, after 5,100 kilometres,
the Fousek-Cizkovsky crew finished tenth out of 143 starters. At Norway’s Viking Rally,
three crews in Skoda cars finished fourth, sixth and eleventh.

In January 1956, the AZNP factory team also returned to the famous Monte Carlo Rally,
where seven “Spartaks” with foreign crews started alongside the three factory cars. The
Norwegian pairing of Ingier—Askersrud finished fifth in its class, in which a total of 107 cars
competed.

The new Skoda vehicle then demonstrated its strength at the demanding Tulip Rally
(Tulpenrallye). Although the event was based in the Netherlands, its 3,600 kilometres also
covered Germany, Switzerland, Monaco and Luxembourg and included special stages at the
Nurburgring and Zandvoort circuits. Only 137 of the 240 cars finished; the Fousek-Kohout
crew came sixth in its class and VI¢ek-Dobry thirteenth.
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Skoda Auto

> is successfully steering through the new decade with the Next Level Skoda Strategy;

»  aims to become one of the top three best-selling brands in Europe by the end of the decade by offering its customers the best of
both worlds through a range of attractive BEV, hybrid & ICE products;

»  effectively exploits the potential in important growth markets such as India, Vietnam and the ASEAN region;

»  currently offers customers 14 passenger car model ranges: Fabia, Scala, Octavia, Superb, Kamiq, Karoq, Kodiaq, Epiq, Elroq, Enyaq,
Peaq, Slavia, Kylaq and Kushag;

»  delivered more than 1,040,000 vehicles to customers worldwide in 2025;

»  has been part of the Volkswagen Group, one of the world's most successful car manufacturers, for more than 30 years;

» is part of Brand Group CORE, an organisational merger of the Volkswagen Group's volume brands, with the aim of achieving joint
growth and significantly increasing the overall efficiency of all five volume brands;

»  independently develops and produces components such as MEB battery systems, engines and transmissions for other Volkswagen
Group brands;

>  operates three production plants in the Czech Republic; has production capacities in Spain, Slovakia, Kazakhstan and India, mostly
through group partnerships, as well as in Vietnam and Ukraine in cooperation with a local partner;

> employs around 40,000 people worldwide and is active in almost 100 markets.
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