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Laurin & Klement BZ (1902-1904)

> The Laurin & Klement BZ motorbike was developed from the Slavia Types A and B

> Designed for more demanding terrain, it had a more powerful engine producing up to
25hp

> The manufacturer specified a range of up to 120 km on a full tank and offered
auxiliary fuel tanks to extend it by a further 80 km

Mlada Boleslav, 12 October 2026 - The Laurin & Klement BZ evolved from the Slavia
Types A and B. Unveiled to the public in autumn 1902, it had an enlarged 331 cc engine
producing up to 2.5 hp.

Like its predecessors, the Laurin & Klement BZ motorbike had an air-cooled, four-stroke,
single-cylinder engine mounted transversely low in the frame. It retained the direct drive, but
engine displacement increased from 240 to 331 cc, raising maximum output to 2.5 hp. Its
speed could be adjusted in stages from 10 to 50 km/h.

The wheelbase was increased by 25 mm to 1,350 mm, while the manufacturer specified a
weight of between 55 and 58 kg. Fuel consumption was stated as approximately 1 litre of
petrol per 25 km, equivalent to around 4 I/100 km. On a full tank, the BZ could cover up to
120 km. Laurin & Klement also offered special auxiliary fuel tanks that extended the range by
a further 80 km.

Contemporary advertising brochures described the Laurin & Klement BZ as a touring
motorbike suited to more demanding, mountainous terrain or heavier riders. It was priced at
1,150 crowns.

Laurin & Klement built 690 BZ motorbikes between 1902 and 1904. The example on display
dates from 1903 and is the second-oldest motorbike in the Skoda Museum'’s collection. Its
extensive restoration was completed in 2021.
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Skoda Auto

> is successfully steering through the new decade with the Next Level Skoda Strategy;

»  aims to become one of the top three best-selling brands in Europe by the end of the decade by offering its customers the best of
both worlds through a range of attractive BEV, hybrid & ICE products;

»  effectively exploits the potential in important growth markets such as India, Vietnam and the ASEAN region;

»  currently offers customers 14 passenger car model ranges: Fabia, Scala, Octavia, Superb, Kamiq, Karoq, Kodiaq, Epiq, Elroq, Enyaq,
Peagq, Slavia, Kylaq and Kushag;

»  delivered more than 1,040,000 vehicles to customers worldwide in 2025;

>  has been part of the Volkswagen Group, one of the world's most successful car manufacturers, for more than 30 years;

» is part of Brand Group CORE, an organisational merger of the Volkswagen Group's volume brands, with the aim of achieving joint
growth and significantly increasing the overall efficiency of all five volume brands;

»  independently develops and produces components such as MEB battery systems, engines and transmissions for other Volkswagen
Group brands;

»  operates three production plants in the Czech Republic; has production capacities in Spain, Slovakia, Kazakhstan and India, mostly
through group partnerships, as well as in Vietnam and Ukraine in cooperation with a local partner;

»  employs around 40,000 people worldwide and is active in almost 100 markets.
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